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Academics work with The Marketing
Trust to develop social media tool kit for
SMEs

Confusion and misunderstanding in the SME business community when it
comes to harnessing the power of social media have been highlighted in new
research carried out for the Marketing Trust by Northumbria University.

The Marketing Trust and academics from Newcastle Business School
collaborated on the project which is designed to support the UK SME



business to business (B2B) community to enhance their current marketing
practices and approach to social media.

The report, ‘The role of social media in a business to business environment’
identifies seven critical challenges when it comes to effective B2B social
media marketing. A supporting toolkit, which utilises the research, aims to
help business overcome these challenges.

Mary K Davies, Chairman of the Marketing Trust who commissioned the
research, explains: “We funded this project because we believe the use of
social media in a B2B context is widely misunderstood.

“Social media is a fast-changing world of communication and many SMEs are
failing to grasp its full potential, instead, opting to dabble in it because they
feel they should. In commissioning this study we sought to understand how
different types of social media are currently used and the role it can play in
enhancing the B2B buyer-seller experience.

“The toolkit underpins the research and is designed to provide practical steps,
digital tools and examples of best practice, to help businesses capitalise on
the opportunities that social media technology can bring to their marketing
campaigns.”

The 12-month study found, for example, that many SMEs were not sure
which social media platforms are most relevant to them or how to use social
media to drive engagement as part of an integrated B2B marketing
communications strategy. Issues around resourcing and responsibility were
also cited.

The report is based on face-to-face interviews and focus groups with business
owners, a comprehensive literature review and a survey of small and medium
sized enterprises carried out by Newcastle Business School researchers.

Project lead, Dr Julie Crumbley, Associate Pro Vice-Chancellor in the Faculty
of Business and Law at Northumbria University, said: “The report responds to
the growing appetite for businesses to gain a better understanding of social
media marketing and the associated benefits.

“In talking to SMEs and their marketing teams, we’ve been able to help



identify and successfully navigate some of the most common challenges
surrounding B2B social media marketing and the impact it can have on B2B
campaigns.

“The B2B social media toolkit is a practical and easy to follow guide for
anyone wanting to improve the effectiveness of their social media activity or
a good starting point for any business that has yet to incorporate social
media into their wider marketing plan.”

The social media report and toolkit are free to access and available to
download at: www.marketingtrust.org/research.htm#socialmedia.

The project has also been warmly welcomed by leading figures in the
business community.

Chris Daly, CEO of the Chartered Institute of Marketing, said: “The research
report clearly demonstrates that whilst the growth of technology is creating
huge opportunities for reaching consumers and growing businesses, it also
brings with it the challenge of keeping pace with regards to skills and
resourcing. Through collaborating on this important area of research, the
Marketing Trust and Northumbria University have provided a valuable
resource that will help our SME community to bridge the digital marketing
skills gap.”

James Ramsbotham, North East England Chamber of Commerce CEO, said:
“Advancing technology means the way business communicates with its
customers and influencers is constantly evolving. I welcome the Marketing
Trust’s commitment to funding valuable research to bridge the knowledge
divide and provide practical tools to support the success of the SME
community.”

Charlie Nettle, North East Regional Chairman of the Chartered Institute of
Marketing, said: “This is an extremely interesting report which could be very
helpful for our region’s B2B SMEs, who I see wrestling with many of these
social media questions and challenges today.”

Mary K Davies adds: “The Marketing Trust has a clear focus on research,
education and training. We partnered with Northumbria University because
we wanted the academic rigour that a research team like Northumbria would

http://www.marketingtrust.org/research.htm#socialmedia.


bring to the subject.

“Whilst the report identified that social media is frequently underused and
not managed effectively, it offers great potential when used as part of an
integrated communications strategy. However, there is one over-riding
finding, and that is, the basics of marketing still apply in this dynamic and
increasingly important medium.”

Northumbria is a research-rich, business-focused, professional university with
a global reputation for academic excellence. To find out more about our
courses go to www.northumbria.ac.uk

If you have a media enquiry please contact our Media and Communications
team at media.communications@northumbria.ac.uk or call 0191 227 4604.
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